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Our Impact

pop-up exhibits focusing on food and civil rights movements
school partners supported with pre-K to college-level curriculum
community events hosted virtually and in-person

individual donors supporting our mission

6,000* students, educators, and community members reached!
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The Museum of Food and Culture is thrilled to have expanded our reach and impact in 2024.
Launching the Cooking through Cultural Heritage subscription program at the end of 2023
enabled us to increase our reach tenfold, and we piloted over 20 programs with community
partners across the Denver metro area and online. However, in 2024, our growth slowed as
our volunteer Executive Director had to dedicate time to external contract work. With your
support, we can build our capacity by bringing our Executive Director on full-time, empowering
us to sustain and amplify this momentum.



2023 Financials

REVENUE

Individual donations 10,813.12
School programs, including
Cooking through Cultural 8,971.16
Heritage
Program revenue 2,814.34
Corporate giving, including
matched gifts and in-kind 1637.97
donations

24,236.59

The Museum of Food and Culture is proud to
report growth across all funding streams. Our
individual giving rose by 58% over 2022 driven
by our first end-of-year giving campaign.
Additionally, we introduced the Cooking through
Cultural Heritage subscription program for
schools in Q4, creating a foundational source of
our earned revenue that will support our
sustainable growth in 2024 and beyond.
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Special thanks to our school partners:

EXPENSES

Salaries and wages 3,420.80
Program activities 3,962.85
Payroll and taxes 1,746.00
Website and technology 1,703.32
Z/Inadrléeigirt]agl ;(?jnssultant, materials, 1633.21
Fundraising costs 638.85

13,105.03

Our expenses remained stable compared to
2022, while we strategically invested in
marketing expertise and technology to broaden
our reach and improve engagement. As
interest in our programs grows, so does our
need for full-time staff continues to meet
demand and continue expanding our impact.
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Colorado Academy, Kent Denver School, Graland Country Day School, International School of Denver, St.
Anne's Episcopal School, and Stanley British Primary School.



